
 

 

MEET THE AUTHOR – DENNIS SNOW 
 

What was meant to be a fun summer job as a 
teenager turned into a lifelong career for Dennis 
Snow.  Beginning as a cast member at the "# ###�
����
���$�����
������  attraction (he was Captain 
Nemo!), Mr. Snow soon earned positions in 
management and gathered more than twenty years 
of invaluable experience with the Walt Disney 
World Company.  He now brings his knowledge to 
speaking and consulting work around the world.  
Organizations as varied as American Express, 
Florida State University and Johns Hopkins 
Hospital are regular clients who benefit from his 
customer service expertise. 

 
Dennis Snow was raised in South Burlington, Vermont, but has called Florida 
home ever since he drove his car south at the age of nineteen with the hope that 
Walt Disney World would hire him … and they did!  While Dennis certainly 
learned from his work as an attractions operator and then as a teacher of 
corporate philosophy and business practices to cast members at Disney 
University, he credits his time with the Disney Institute for introducing him to 
the world of consulting and keynote speaking.  At the Disney Institute, Dennis 
worked with global companies such as Coca Cola and Exxon/Mobil and led a 
division that became the fastest growing venture of the division.   
 
In his last year with Walt Disney World, the leadership performance 
demonstrated by Dennis earned him a ranking in the top 3% of the company’s 
leadership team.  He used these strengths to start his own business, Snow & 
Associates, through which he has been able to partner his business skills with the 
passion that he has for speaking and helping organizations achieve great success. 
 

Dennis has a commitment to outstanding customer service that he brings to the 
more than 25,000 people he reaches through his speaking engagements every 
year.  Already the author of the best-selling book $����������%&����������'���
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this book is certain to be used by organizations of all types in training employees 
to reach new levels of customer service. 
 

 

 
 
 
 
 


